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Tagline Aff ili ation
A tagline distills an organization’s mission and vision.   
Our tagline reflects the spirit and mission of 7 Billion Actions:

Connecting People. Inspiring Action.

Use the tagline on covers of print pieces, on posters, on web homepages, and in other 
prominent positions on a variety of communications.

���������� �

In addition to our tagline, 7 Billion Actions benefits from  
a descriptor that can be used to summarize our initiative:  

A global movement for all humanity

Apply the descriptor as a sign-off on brochures, web pages and other types of com-
munications. The descriptor may also be used in conjunction with the logo for external 
placements that would benefit from the additional context that it provides. Use only  
the  supplied files (horizontal orientation) that contain both the logo and descriptor  
for this purpose. 

7 Billion Actions – a movement with contributions from  
numerous organizations – was conceived and is managed by the 
United Nations Population Fund, an international development 
agency that promotes the right of every woman, man and child 
to enjoy a life of health and equal opportunity. Affiliation with 
UNFPA lends credibility and helps draw attention to 7 Billion 
Actions. The affiliation should be highlighted whenever possible. 

UNFPA LOGO

Include the UNFPA logo on materials whenever possible. However, it is vital that the 
UNFPA logo not detract from the prominence of the 7 Billion Actions logo, and should 
be placed in an inconspicuous place where readers typically look for corporate affiliation, 
such as the back of a brochure, or web page footer.

AFFILIATION LOCKUP 

Logo artwork is available that combines the UNFPA and 7 Billion Actions logos.  
This should only be used for external placements where the affiliation must be high-
lighted, but cannot be done through text or other placements. Use this artwork when 
the UNFPA logo and 7 Billion Actions logo must appear together.
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Logo Color

FULL COLOR

Available in the following versions
CMYK: for full-color printing
PMS spot color: for printing on  
materials with limited color 
(3-color printing)
RGB: for onscreen use

FOR DARK BACKGROUNDS

Lighter grey text for reproduction 	
on a dark blue or black background, 
including dark areas of photographs. 

Available in the following versions
CMYK: for full-color printing
PMS spot color: for printing on materi-
als with limited color (3-color printing)
RGB: for onscreen use

WHITE (KNOCKOUT)

For placements over a solid 	
medium-toned or dark background, 
where color is not available.

ONE-COLOR

For use in placements over a white 
or light-colored background, where 
color is not available.

The logo should always be used in a manner that offers  
maximum contrast, and only on background colors from the 
approved color palette. Logo artwork is available in a variety of 
color formats to ensure optimal reproduction in all placements.
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Guidelines

Do Don’t

As a symbol of our initiative, our logo 
should stand out wherever used. Keep 
a minimum clear space around the logo 
at least equal to the height of the word 
“ACTIONS”.

When placing the logo over a photo, 
ensure proper contrast between the logo 
and the background, and use the correct 
color version as noted on Page 5.

Include the UNFPA logo on materials 
whenever possible. However, it is vital 
that the UNFPA logo not detract from the 
prominence of the 7 Billion Actions logo. 
On print literature, for example, it should 
appear on the back cover, where read-
ers typically look for corporate affiliation. 
Similarly, it might appear in the footer of a 
web page.  

x

x

x

Never change the logo colors.  
Use only the versions shown in this guide. 

Never place the logo on a busy or  
distracting pattern or photograph.

Never redraw or alter the icon or the 
typography. Use only the files provided.

Never enclose the logo in a shape.

Never add a drop shadow or other effect 
to the logo.
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Color Palette
LOGO COLORS ADDITIONAL PALETTE COLORS

UNFPA Orange	
PMS 144 matte coated	
0c 50m 100y 0k	
255r 153g 0b  #ff9900

Dark Blue	
PMS 303 matte coated	
92c 70m 47y 40k	
26r 59g 79b   #1a3b4f

Slate Blue	
PMS 7459 matte	
60c 5m 5y 40k	
53r 129g 154b 	
#35819a

Light Blue	
PMS 551 matte	
20c 0m 3y 15k	
174r 203g 213b 
#aecbd5

Light Neutral	
PMS Warm Grey 1 matte coated	
0c 2m 4y 6k	
229r 233g 229b  #f0ece5

Neutral	
PMS 7536 matte coated	
0c 0m 0y 0k	
171r 164g 143b  #aba48f

Dark Sienna	
PMS 478 matte	
0c 50m 67y 60k	
125r 74g 43b	
#7d4a2b

Dark Orange	
PMS 1595 matte	
6c 65m 100y 5k	
229r 104g 45b 	
#e5682d

UNFPA Light Orange	
PMS 7409 matte coated	
0c 30m 100y 0k	
253r 185g 19b #fdb913

Global Blue	
PMS 306 matte coated	
76c 0m 6y 5k	
0r 187g 222b  #00bbde

Neutral Grey	
PMS Cool Grey 11 matte coated	
0c 0m 0y 75k	
102r 102g 102b  #666666

Neutral Light Grey	
PMS Cool Grey 3 matte coated	
0c 0m 0y 30k	
190r 190g 190b  #bebebe

BRAND ELEMENTS
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Typography
Typography is a key component of our visual system.  
We use two primary fonts to reflect our communication  
goals and maximize visual interest and flexibility.

UNFPA is a proprietary typeface developed for use in all UNFPA materials to project a 
warm, human tone with clear legibility. It has a wide variety of weights, and should be 
used for most text and information in 7 Billion Actions promotional materials. It can 
be downloaded from the UNFPA website at http://www.unfpa.org/styleguide

Christopherhand is a handwriting-inspired typeface, and brings a human touch to 
our communications. It should be used sparingly – for headlines and short phrases.  
It can be downloaded for free from http://www.dafont.com/christopherhand.font 

Desktop fonts should be used in all instances where our specialized fonts cannot be 
used, such as Microsoft Word documents and online. For these uses, Arial should be 
used for most informational text, and Georgia for special callouts. 

UNFPA
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 123456789

C hristopherhand
ABC DEFGHIJKLMNOPQRST UVWX YZ
abcde fghijklmnopqrstuvwxyz 1234567 89

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopyz  123456789

Georgia
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopyz  123456789

BRAND ELEMENTS



7 BILLION ACTIONS  /  BRAND GUIDELINES  / v1 .0  AUGUST 2011 10

Photography can be a powerful medium for conveying the 
challenges and the opportunities of a world of 7 billion. When 
incorporating photographs into communications, be sure to 
show a wide diversity of people. In addition, photographs 
should depict people alone, in families and in groups. 

7 Billion Actions has established a photography library of 
compelling images that can be used in a wide range of com-
munications. These high-resolution photographs have been 
licensed for 7 Billion Actions and can be downloaded from 
the 7 Billion Actions page on the MyUNFPA portal. Credit for 
each photograph must be included in the final communica-
tion. These library images can be supplemented with photo-
graphs that reflect the people in your own country or region. 

BRAND ELEMENTS

P hotography
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Documents
7 Billion Actions has developed a variety of documents  
to provide information about the campaign. Source files  
(in Microsoft Word and Adobe InDesign, depending on the 
document) are available for many communications materials, 
to allow translation and customization for your audience. 

SUGGESTED PAPER

Whenever possible, Marketing Materials should be produced on a bright white 
premium dull coated paper to ensure clear legibility, high-quality photo reproduc-
tion, and professional quality image. Never use a glossy coated paper. Informational 
Materials and similar items should print on a smooth uncoated paper.
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A global initiative for all humanity 
BACKGROUND AND PARTICIPATION OVERVIEW 

By the close of 2011, the global population will have reached 7 billion. A world of 
7 billion has implications on sustainability, urbanization, access to health 
services and youth empowerment – however, it also offers a rare call-to-action 
opportunity to renew global commitment for a healthy and sustainable world. 

7 Billion is a challenge 
Already, too many people suffer from poverty, discrimination, and violence. Conflicts and weather-related 
disasters are forcing people to flee their homes. Climate change is exacerbating food and water shortages. 
As more and more people join those of us already here, solving existing challenges will become increasingly more 
urgent – and new challenges will arise that demand the best in each of us. 

7 Billion is an opportunity 
Never before has the world nurtured so many talented, creative, educated people. Never before has 
humanity been so interconnected. We are now part of a global community where actions taken in one 
country or region can have an immediate impact on other parts of the world. We have yet to realize the vast 
human potential among women and girls – who comprise half the world’s population – and the energy and 
talents of some two billion young people. 

7 Billion is a call to action 
This milestone provides an occasion to recognize and celebrate our common humanity and diversity. It is 
also a time to demonstrate our shared responsibility to care for each other and our planet. Ensuring the well-
being of current and future generations will require unprecedented global cooperation. Individuals can make 
a difference by uniting through social networks, popular culture and the shared values reflected in 
international agreements. In a world of 7 Billion people, incremental actions will create exponential results. 

7 Billion Actions is a platform for individuals, businesses, governments, NGOs, media and academia 
to contribute to a better world for all people. It is an opportunity to showcase stories, connections 
and actions. 7 Billion Actions will shine a bright light on the good works being done by many and 
encourage more to join. It also will serve as a springboard to generate collective actions that can 
make a huge difference for present and future generations. 
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7 Billion Actions 
A BRIEFING FOR CORPORATE PARTNERS 

The world’s population will top seven billion people in October 2011. This unique 
moment in human history represents both an achievement and a challenge, and 
will have an impact on every single person on the planet. A world of seven 
billion has implications for sustainability, urbanization, access to health 
services and youth empowerment – however, it also offers a rare call-to-action 
opportunity to renew global commitment for a healthy and sustainable world.  

As the United Nations agency responsible for marking this milestone, the United 
Nations Population Fund (UNFPA) is leading an innovative global campaign— 
7 Billion Actions—to build awareness around the opportunities and challenges 
of a world of seven billion people. UNFPA has enlisted a wide group of 
corporations, organizations, and individuals to deliver this unique initiative, 
using online, mobile and offline actions to tell the story of the people behind  
the number.  

 

The Initiative 

Objectives 
7 Billion Actions aims to achieve two key objectives: 

Building global awareness around the opportunities and challenges associated 
with a world of seven billion people. 

Inspiring governments, NGOs, private sector, media, academia and individuals 
to take actions that will have a socially positive impact. 
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The World at Seven Billion 
KEY MESSAGES – FACT SHEETS 

Overview: Seven Billion People – Counting on Each Other 
Message: This global milestone is both a great opportunity and a great challenge. 

Poverty and Inequality: Breaking the Cycle 
Message: Reducing poverty and inequality also slows population growth. 

Women and Girls: Empowerment and Progress 
Message: Unleashing the power of women and girls will accelerate progress on all 
fronts. 

Young People: Forging the Future 
Message: Energetic and open to new technologies, history’s largest and most 
interconnected population of young people is transforming global politics and culture. 

Reproductive Health and Rights: The Facts of Life 
Message: Ensuring that every child is wanted, and every childbirth safe, leads to 
smaller and stronger families. 

Environment: Healthy Planet, Healthy People 
Message: All 7 billion of us, and those who will follow, depend on the health of our 
planet. 

Ageing: An Unprecedented Challenge 
Message: Lower fertility and longer lives add up to a new challenge worldwide: ageing 
populations. 

Urbanization: Planning for Growth 
Message: The next two billion people will live in cities, so we need to plan for them now. 

BROCHURE

An introduction to the population  
milestone and overview of the campaign. 
Twenty different covers (featuring different 
people) are available to choose from. We 
also recommend producing brochures with 
a variety of different covers to underscore 
the variety of human experience.

PARTICIPATION 

OVERVIEW

An introduction to the 
campaign with general 
information on how  
individuals and organiza-
tions can get involved.

POSTERS

Large-format (24”x36”) posters suitable 
for framing and posting. Twenty versions 
with different photographs are available.

AUDIENCE BRIEFINGS

A campaign overviews, 
with targeted information 
for audiences:
• Corporations
• Foundations
• Individuals
• NGOs
• UN Agencies

KEY FACTS

Research and data related 
to each of the 7 Key Issues 
of the campaign.

7 Billion Actions is a global initiative open to every organization and individual 
committed to addressing the most challenging issues of our time. This bold, 
collaborative initiative showcases the stories and actions of people making  
a significant impact in their local communities and abroad. People like you.

Take action. Learn more, share your own story, and get involved.  

Visit 7BillionActions.orgPH
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Marketing Materials Informational Materials

COMMUNICATIONS
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Electronic Files Contact

All logo and layout files mentioned in these guidelines are  
available for download from the MyUNFPA portal:
https://portal.myunfpa.org/web/7bcampaign/home

Logos are available in both EPS and JPEG or PNG formats for all of the variations shown 
in this document. Whenever possible, use EPS files for print reproduction, because they 
will always reproduce cleanly at any size. JPEG and PNG files are good for placement in 
documents distributed electronically and viewed onscreen. Use the filename key below to 
ensure you are using the correct version of the logo for your placement.

Layouts for Marketing Materials are available as PDF and InDesign CS5 files. Use PDF 
files for electronic distribution. If you are supplying files to a translator or commercial 
printer to reproduce, download the ZIP files provided that combine the InDesign layout 
with all required support images and fonts. Separate ZIP files are available for each of 
the 20 posters, and each of the 20 versions of the brochure cover. 

Layouts for Informational Materials are available in PDF and Microsoft Word format. 
Use PDF files for printing or electronic distribution. Download the Microsoft Word files if 
you will be providing them to a translator for translating into your local language.

For more information about the campaign and the 
branded materials and files available, please contact 
one of the people below.

Alvaro Serrano 
UNFPA 
7 Billion Actions  
Campaign Manager
serrano@unfpa.org
+ 1 212 297 5036

Maria de Larrinaga 
UNFPA 
7 Billion Actions  
Campaign Coordinator
larrinaga@unfpa.org
+ 1 212 297 4957

Patrick Durgin-Bruce 
Ultravirgo Creative 
Creative Director
patrick@ultravirgo.com
+ 1 212 242 6089

COMMUNICATIONS

7BA_en_std_logo_CMYK.eps

Languages:
en: English 

es: Spanish

fr: French

Orientations:
std: Standard 

horiz: Horizontal

vert: Vertical

Versions:
logo: logo only 

+descriptor:  
 � logo with de-

scriptor lockup

+UNFPA: with  

  UNFPA lockup

Colors:
CMYK: process color 

RGB: RGB for onscreen 

PMS: spot color (Pantone) 

black: one-color black 

white: knockout white

-dk: �for placement on dark 

color backgrounds

File Formats:
EPS: for print usage

JPEG: for onscreen

PNG: �with transparency  

for onscreen use


